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BERT LYTELL /# The Man Who

THE ROMANCE OF A BAREFACED,

BAREFOOT BID FOR FAME

For Your Lobby:

TWO 22x28's, hand colored.
SIX art-colored 11x14’s, and
TEN sepia prints.

For Your Billing:

ONE smashing twenty-four
sheet.

ONE arresting six-sheet,

TWO compelling three-shéets.

TWO splendid one - sheets.
Cut-out Window - Card of
half-sheet size in- three
colors.

For Your Newspapers:

A mine of publicity matter
prepared by trained newspaper

"THE SLIPE

The objective of this slide is to make your.

The best means of exploiting the slide is by pro]actmgf

Accessories to Make Making Money Easier

men. ADVANCE and RE-
VIEW stories for your dra-
matic editors. Prepared matter
for your program. Scene-Cuts
in varieties of ONE three-
column, TWO two-column,
and “TWO one-column cuts.
Procurable in either mat or
electro form. Ad Cuts for the
newspapers, 1WO two-col-

“‘umn, and TWO one-column

ads. TEASER Advertising
éids and Catch-Phrases. Star
uts.

~F or General Exploitation:
“Novelty Cut-out Herald 'in

colors.

Cc:mplete exploitation cam-
paign outlined by experts.

‘repeat via the box office.
about ten days in advance

of the picture's showing. and giving it complqgoun pl’ce by"le.ttmg it stand out alone
for several minutes longer than is yotir custory™ =%

Lo 1_) by

8x10

q When your townsmen and
women think of your theatre they
instantly visualize your lobby
vivid and colorful with displays
of the current or coming picture.
Many go out of their way just
to take a look at your lobby dis-
play. and to find out-if -they wwill
like the picture. The showman's
point is to take advantage of this.

11x14

[Pace Two]

One of the striking 22 x 28'+—The other is just as good

Stidls

Your Lobby

The assortment is ready for
the ordering, procurable from
your nearest Metro exchange.
They are listed below:

Two 22x128's, handsome
and hand-colored, represcnt-
ing the most expert crafts
manship posaible.

Six 11x14s, like the
22 x 28's in quality, differing
only in size,

Ten 8x 10, in rich, warm
sepin: These look like supe-
rior photographic portraita,

Title and synopsis cards
to go with the scene atilla.

8x 10

q Several reproductions of the
three sizes of stills offered by
Metro are shown on this page,
and convince at a glance by their
dramatic force and pictorial ex-
cellence. Make the most of them
and mount the splendid 22x28's
either in your lobby. or in front
of your theatre. Splendid buxi-
ness getiers—ihat's what they arel

11x14




ERT LYTELL iz The Man Who

THE ROMANCE OF A BAREFACED, BAREFOOT BID FOR FAME

What’s a Man Who?

It is he that every man who “does things” comes to be; the man who gets
his name in print by pulling off some little stunt; the man who won the recent
war, the man who made the Volstead law; the man who first discovered ink,
the man who led the fight on drink; the man who broke the Monte bank, the
saint who got dubbed a crank; the writer of a picture tale, the man whose
lengthy run beat Yale; the man who gets a mighty name by being written up to
fame.

Then nSuto ry

as enacted by this brilliant cast:

2>
§
SCENE fram "THE MAN WHO" Starring BERT LYTELL ~ e, A

Free Advertising Aids

(= I = O = |
"l T'S free advertising that does it"

So Beddy Mills concluded when he sought the sceret of publicity;
the secret of having his deeds reported on the front pages of news-
papers, And Beddy figured it out. The secret is now yours, and,
properly exploited, it means columns of newspaper space; it means the front
page. Seldom has there been a picture that has met exploitation requirements
as effectively as “The Man Who"
The well-dressed man who goes
barefoot in the streets as a protest.
against the high prices of
yields endless possibilities for
nirrin? up public interest. On the
“stunt” page of this book you will
find suggestions as to the best
means of developing these possi-
bilities. They mean free adver-
tising; the best kind of advertising
in_the world.
But, in addition to your free
advertising, you must not neglect

i in newspapers = N
Sta

paid adve h “THE MAN |
and on billbcards. The advertis- rring sETgr‘ LYTEYEU
ing proposed in this book will

meet your requirements, and with
it, you will find the publicity
stories, scene cuts and star cuts
finding their wl{ into the motion

Which: you give your paid maner.  FOT Your Program
In straight advertising, your

biggest drive should be made in ' - h
the “[]mm Gl khb i A Nothing could be more attractive

Bert Lytell picture—any Bert than the onecolumn scene cuts
Lytell picture—is a sure box-office . s
et g Lytell has r:untly shown on this page. The intimacy
?un winﬁn&mo:t of the p:pud-ir- of the scenes portrayed will hit a
ty contests that have been held in : s

various paityof the worlb=sadhs « TCPOIRYE chord in the hearts of
has been winning by tremendous  your clientele. Play upon that
m:‘“m t’; ’mmhf'.;: chord in your publicity. Get them
receipts, % show ldh; drawing  coming through the intimate ap-
Iﬂflﬁdﬂ versatile star in-

it Wil vy latere: s peal of your house organ.

which he appears, -

One-Column Scene Cut or Mat
Neo. 62-C

Bedford Mills..... .o o annmnasiamsmme s BR T LY T RLE
Helen Jessop..... = wrnssnssnessenneendoticy Gotlon
Mary Tumer....... 7 e Virginia Valli
R [ e R ORI L I I Frank Currier

e N S

Radford Haynes...

"“Bing" Hurtan

Sarah Butler P

verenereee ] @mmany Young
wisssssenslired Warren
..... Clarence J. Elmer

wansssnrsesneneesiiary Lowise Bealon

8 R e

Frank Strayer

werne William Rosgelle

Pound home the strength of the picture. “The Man Who" was a feature
story in the Saturday Evening Post—and don't forget that the Saturday Eve-
ning Post has a circulation of more than 2,000,000, Few stories that the
Saturday Evening Post has published created quite so much discussion as
“The Man Who.” It was the story of the year. All of those who read it or
heard about it, will be anxious to see the picture. You will find, too, that
the name of the author, Lloyd Osborne, has big box-office value. “The Man
Who" is a Maxwell Karger production; and
guarantee of a picture that reaches the hi standards in photography,
technical skill -in- theatrical lines and richly creation.

In this production, Mr. Karger has gathered together an unusually dis-

the name of Karger in a

ve

or Maetro Pictures Corporation. Adepted and
frem the Saturday Eveming Popt’ Story
Photegraphy by Arthur Martjgils,

Technical Director, M, P. Staulcup

EDFORD MILLS, wounded in the Argonne, met Helen Jessop when her aristo-

cratic father, St. John Jessop, was giving a do-so ing-for-the-poor-boys

party at his New York home. dy, overcome with music and ice cream,

fainted, and Helen gave him first aid treatment so prettily that Beddy fell in
love. But Helen was not for a bank clerk; she wanted a man who did things and
Beddy tried his best to be a Man Who.

Faultlessly dressed for an afterncon call, but without any shoes, he went for a
stroll on Fifth Avenue, resolving to be the Man Who Broke the Shoe Trust. Crowds
followed him and the police arrested him for indecent exposure. “I ecan't afford to
buy shoes,” Beddy explained w the judge. “I'm going barefoot until the price comes
down.  Profiteering has to stop!”  He was congratulated -for performing a

—public_
service, And the public responded with

uick enthusiasm l:o his ﬁme. h.lﬁhi'lwwhei'r
: the count eople resol to ¢ .
In ordering these cuts example. %ls schools voted to go bare-
please state fout.k On ﬁﬁ gde of Nﬂ:h'l::.li.
people were T wea

the SIZE and NUMBER Beddy was a hero to his fo ers, o
sensation to the daily press, which ran
lengthy accounts of his exploits in enter-
ing the most fashionable places barefoot,
and an object of scorn to Helen Jessop,
who wrote him, because of his notoriety,
never to try to see her again. But to Mary
Turner, who had a studio in the apart-
ment house where Beddy lived, the shoe-
less wonder was a big lovable who
needed someone to take care him.
‘Bu:l‘:u |hemlf1,’ Mr'.gl :;un with him
protectively on his Fi venue expedi-
tions. A common cause threw them into
each other's arma and they found being in
each other’s arms so pleasant that they de-

cided to get married, only . . . .
“l can’t marry you, Beddy,” she ex-
L A _SES plained, “until you know the girl I really
e a2 am. Perhaps you'll never speak to me
in when you know. Shut your pretty
blue eyes and try 1 love me in spite of it.”
Beddy bra himself for the dreaded

E from"THE MAN \
Stmmy BERT LYTELL

One-Column Scene Cut or Mat avowel,
No. 62-B < “Papa is the shoe trust,"” she whi d

tinguished cast. You will find two names that are of special importance in
yout publicity—Lucy Cotton and Virginia Valli. They are stars who attract
audiences to the theatre just as inevitably as the moon attracts sweethearts
to the open spaces.

“The Man Who" is a self-starter; give her the gas and let her go for a
box-office record.

Two-Column Scene Cut or Mat No. Ii-D

On the Next Page

You will find a three-column scene cut, of the sort that the news-
papers like the best. Get this and the other scene cuts from the nearest
Metro exchange and take them to the local newspapers.  These cuts
are made from the proper screen for newspaper reproduction, If you
succeed in placing a publicity story, you can get the cuts in print as
illustrations,

L
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BERT LYTELL /# The Man Who

THE ROMANCE OF A BAREFACED.

BAREFOOT BID FOR FAME

EXPLOITATION

BAREFOOT MAN IN STREET CAMPAIGN TO CUT
SHOE PRICES

There is one big, obvious, startlingly simple stunt to be worked in
connection with your exploitation. That is to duplicate the stunt per-
petrated by “The Man Who."

Start, a week before showing, with a man faultlessly dressed in conven-
tional clothes suited for an aftefnoon call—_morning coat, top hat, walking
stick, grey trousers, etc.—and send him barefoot through the streets. Have
him call and dine at the most prominent hotels, If anybody objects to his
appearance in bare feet, his cue is to say, “I'm going barefoot until the price
of shoes comes down. 1 intend to stop profiteering. If anybody wants to
help me bring down the price of shoes, he ought to go barefoot too.”

If the police arrest him, so much the better. He can explain his purpose
in court.

~After all, it's a sane way to attack the high-cost-of-living problem. When
prices are too high, people have to do without things. The land is full of
people who go without shoes, but when a person who is otherwise well
dressed goes barefoot, it is bound to create a sensation,

Crowds will follow him. The curiosity of the whole town will be
aroused. e

The stunt is for your man not to disclose the fact that he has anything
to do with a motion picture. He has to be the real Mysterious Stranger and
to play his part seriously through to a finish.

If he plays his part well, the interest of the newspapers will be aroused.
He will be interviewed and reports of his exploits will be published. Doubt-
less there will be criticism; your man may even be subject to some persecu-

tion. But the more persecution the better, as far as the stunt is concerned.
Your aim is publicity; and with a stunt as original and simple as that sug-
gested by the story, publicity is bound to come your way. Your shoeless
wonder ought to break into the front pages of the newspapers.

Map out a route for your man to follow each day. Select crowded
business streets, fashionable promenades, Let him scize every possible
opportunity to talk about his barefoot campaign.

Keep it up until the day before showing. Then drop the veil of mys-
tery and turn your reformer into a regular sandwich man carrying s:gns
advertising Bert Lytell in *““The Man Who” at your theatre.

BLESSINGS-ON THE BAREFOOT BOYS

In connection with the free newspaper publicity that will attend this
stunt if it is properly exploited, you can easily see the possibilities of an inten-
sive newspaper discussion being asoused on the matter of profiteering and the
proper method in which to end abuses.

By successful propaganda you might succeed in pledging a class of school-
boys to go without shoes.

REVIVAL OF THE BAREFOOTED CULTS

Going shoeless is not a new idea, even as concerns people who are well
able to afford buying shoes. A large part of the adult population always has
in its heart a hankering to get shoe-loose. At one time, a generation back,
there was an extensive cult throughout the country devoted to walking bare-
foot in the grass, especially when their feet would be bathed in the dew of
the morning. ¥

If the place and weather are auspicious, your shoeless stunt might be
developed toward a revival of this cult.

Three-Column Scene Cut No. 62-E

SCENE from"THE MAN WHO"Slwnnq BERT LYTELL

MAIL

Campaign

(Send this posicard a week before showing)
Dear Meadam:

Bert Lytell in a new picturel That's the
wcu‘trmuthllnt_lu{:i:'mr
programme sana TNER etro
star who has been winning most of the
ularity contests held recently will be seen in
a role that has afforded him the greatest suc-
cess of his screen career.
The new picture is “The Man Who." The
title may recall to you the Saturday Evening
Osborne,

Post story by .upon which the
picture is f It was one of the most
del ] Post stories in many n I

bright charm has been heightened a swift-
moving comedy romance on the silver sheet,

Sincerely,

(Follow up with this letter two days
before thowing)
Dear Madam:

We called r attention earlier in the
week to the feature mruaiuafwrpm—
ramme beginning ...... In “The Man
!Vh." founded on ue_ld Onhmn'- Saturday

[Pace Four]
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THE ROMANCE OF A BAREFACED,

BAREFOOT BID FOR FAME

ST UNITS.

TIE-UPS WITH THE MAN WHO ADVERTISES

The title, “The Man Who" lends itself perfectly to a wide range of
advertising tie-ups. Get the idea from suggestions such as these:

Edward Morse, the Man W ho sells the best Ice Cream Soda in town.

Pierce Evans, the Wan Who sells the Highest Grade Confectionery.

J. V. Sims, the Man Who gives the best Hair Cut.

W. Clegg, the Man Who does the Quickest Awomab:'h.chcHng.

I. V. Jones, the Man W ho sells quality goods at his department store.

Or work it along these lines:

The Man Who doesn’t know that A. Smith sells the best haberdashery
in town hasn’t lived here long.

The Man Who wants to be smartly dressed patronizes the Bon Ton
Tailor Shap.

The Man W ho wants the Best in Hats goes to the United Hat Store.

TEASER STUNTS IN PREPARATION FOR SHOWING

When it comes to your newspaper advertising you should use the teaser
idea. This could be worked out by having one-line advertisements inserted
a week in advance of showing. Try it the first day of your campaign by
using the single line:

The Man Who.

The following day turn the angle of it to read:

W hat is a Man W ho!

And then:

Who is the Man W hot

Do you want to become a Man W ho?

The Man Whe is Coming.

ADVANCE
Story

LYTELL TO APPEAR
IN “THE MAN WHO"”

“The Man Who,” by d Osborne,
which will be remembered Saturday
Evening Post readers as one of the
most delightful stories of many seasons,
has been made into a motion picture by
Arthur Zellner and will be presented at

...... Theatre for ...... days be-

Man Who Broke the Shoe Trust.
Beddy's mlam to become a
Who is i den to w
the favor o Hden essop; daughter of
an old New York , who has no
use for men who were just “nice and
I.I'Ll.l'{ So Beddy decides to go
about faultlessly dressed, except that
his feet are always bare as a protest
against the high price of shoes,
barefoot into exclusive social circles
produces amusing lications and in-
spires a national bare 0ot campaign.

E

Bert Lytell's = company m~
cludes L Cotton clen Jes
Virginia i lhry Turner,

shoe magnate’s dau':hm' who loves

in lllte of everything; Frank
St. J qhn Jessop. the old
W: 31 Chmee E

Butan and Fmak Strcyer in the other
roles.

The phot is by Arthur Mar-
tinelli and art interiors by M, P.
Staulcup.

REVIEW
Story

LYTELL DELIGHTS
IN “THE MAN WHO"

gmlh«lﬂut lscrualppurm
last night at the ...... Theatre in “The

Man o, an adaptation by Arthur
Zellner of Lloyd borne’s Saturday
vening Post story. Aa Beddy Mills,

m:b:il’i‘ﬁu of A -
uction with gurg -
i Lytell made of Beddy a

though his romance at first gave

e MAN WHO

Adwpied br Aribas Lelloes froes Liord Ouleorme’s
i ia the Setwrder Evening Mo S

A Maxwell Karger Production

FEENE

Emas No Fudge Sundae A d C u t S

for your newspapers

He Was No Piker

Fame Isn’t Ready-Made
'lhudhulﬁﬂylulq-l at best—it"s
S g 5 Bt 2y e
win the girl be loved —set cut : unshod and ansshamed.

That's .o-ed‘nl!_l_nq-mﬂ“!

P b
A Maxwell Karger Production
e e e

Two-Columa Ad Cut or Mat No. 62.CC #!IDUGTI" el..ﬂﬁfll! Two-Column Ad Cut or Mat Neo. 62-DD I
T.“"mm“hmh _— _— Order these ads by the size and number
cuts have been reduced to about half their 1-Col. Ad Cut or Mat 1-Col. Ad Cut or Mat given beneath; and be sure to specify wheth-
actual size. - No. 62-AA No. 62-BB or you wish mats or cuts.

I
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BERT LYTELL /# The Man Who

THE ROMANCE OF A BAREFACED

Spirited Pubhczty Stories a

BAREFOOT BID FOR FAME

nd Teaser Paragraphs

One-Col. Star Cut or Mat No. 62-F

HEADED OWN PARADES;
LYTELL NOW BLASE

Bert Lytell, Metro_star, whose latest

icture, "The Man W’hu." a Maxwell

rger production, is now showing at
the ..iass Theatre, confesses to being
utterly blasé where big parades are con-
cerned. His reason is-that while acting
for the above picture in Jacksonville,
Fia.,, his role demanded his wallang
through the streets barefoot. The
whole town turned out en masse to
watch him, and the mob of curiosity
seckers always trailing near him,
brought him to such a state that now a
parade means little to him.

Arthur Zellner adapted "The Man
Who" to the screen from Lloyd Os-
borme's Saturday Evening Post story.
Arthur Martinelli photographed it, and
M. P. Staulcup designed the art interi-
ors. The supporting cast includes Lucy
Cotton, Virginia Valli, Frank Currier,
Fred Warren, Mary Louise Beaton
Tammany Young, Clarence Elmer, Wil-
liam Roselle and Frank Strayer.

Bert Lytell Goes Barefooted;
Then Makes for lodine Bottle | _

Being a barefoot man has none of the
glamour that the poet wove about the
“barefoot boy with coat of tan,” accord-
ing to Bert Lytell, whose latest picture,
"The Man Whe," a Maxwell Karger
production for Metro, is now showing
at the ...... Theatre,

Mr. Lytell as the star in this screen
adaptation of Lloyd Osborne's story in
The Saturday Evening Post, appears in
a number of scenes in his bare feet, but
unshod. * In the story the hero in an
attempt to become a famous character
decides to start clubs to fight the high
price of shoes by going barefooted.

In the opening scenes, as the returned
veteran who is being entertained by the
society bud, Mr, Lytell was forced to
cat such guantities of ice-cream as al-
most to make him belicve he-was—to
become known as the man who devoured
the ice-cream trust. But then the story
picture progressed to the part where
the barefoot episodes started.

When the star commenced his bare-
foot experiences around the studio, the
carpenters, always busy erecting new
sets and tearing down old ones, were
not used to prepari for unprotected
soles ; and it was not long before iodine
was flowing freely to ease the pain
caused by splinters from rough boards.

With a corps of moppers up to keep
splinters and nails off the setting, Mr,
Lytell enjoyed several days of freedom
from baretoot hardships.

Then came Wuhmslons Birthday,
when the company kept right on work-
ing, although the janitor of the studio
building had observed the holiday by
banking all his fires. The cold foors
set Mr. Lytell to sneezing and before
the day was over a scout had been sent
out to get the heaviest pair of wool
socks that could be found.

“The Man Who" was adapted by
Arthur Zellner and was photographed
by Arthur Martinelli,

Mr. Lytell's supporting cast includes
Virginia Valli, Lucy Cotton, Frank Cur-
rier, Fred Warren, Mary Louise Beaton,
Tammany Young and

i
b
L

 TEASER

Paragraphs

DRESSED ToO
BRUMMEL! People were accustomed to seeing bet--

,ﬁ
1
§
i
:

i
]

before mﬂmm&

less to the most hotel in

ol gy g gl e g e R e at
how and.why of it in “The Man Whe,” the

Karger Production for Metro, starring Bert Lytell, from Lloyd Osborne’s

cause a chit of a girl told her sdorer she could not be content with
s mediocrity, but wanted "a man who,” New York was in a furore
against the shoe trust. The East Side organized barefoot clubs; men
in the ltalian section wearing shoes were assaulted and had their shoes
torn off. And the shoe manufacturers, in , took to roughneck
hcﬁe'-..“:nh-wa-moﬂw&. trust, in “The Man
Whe, Metro picture starring Lytell, a Maxwell Karger pro-
d from Osborne’s fascinating Evening Post story.
"UTIKE HOLY SAINTS OF YORE "the d Fifth
Avenue barefool, but religion was not the cause. was somsthing
&mhmtmhhw&h?::“
w'hu:r“rduﬂdh i - Rgrencrond ol Bl
L3

Saturday Evening Post lhr;. by"LIayd Osborne.

[Pace Six)

ence Elmer, -

When East Is West

EXOTIC SECTIONS OF
NEW YORK TOWN

Wrecks of Bowery and Calm
Celestials of Chimatown
Mingle in “The Man Who"

New York's Chinatown and the
Bowery, whose notorious fame has
made it the meeca for hundreds of
thousands of sightseers, formed one
of the many interesting scenes in
Mr. Bert Lytell's picture, “The Man
Who" a Maxwell Karger produc-
tion for Metro now showing at the
...... theatre. «

The familiar down and outer who
fringes the dives of the lower Bowery,
the dregs of many nations who rest-
lessly drift through the neighborhood
of the old Five Points Mission section

and the cosmopolitan throngs who

mingle curiously with the impassive
Celestials in Mott, Pell and Doyer
streets, are all swung under the cam-
era eye.

That the proper characters might
not be missing when “The Man 2
actors invaded the seamy section
of town George A. McGuire, assist-
ant to Director Maxwell
was busy rounding up some of the
Chinatown celebrities.

In the story by Lloyd Osborne which
was published in The Saturday Evening
Post, a returned veteran sets out to
Evm ;ﬁmself‘ famqn? ::dl; to win the

¢ of a society gir ecides upon
the unique method of getting le to
go barefooted to beat out the shoe trust

Mr. I's supporting cast includes
Virginia Valli, Lucy Cotton, Frank Cur-
rier, Fred Warren, Mary Louise Beaton
Tammany Young and Clarence Elmer.
Arthur Martinelli p hed the pic-

ture, which Arthur Ze adapted.
__..o.._

Even Romans Catch Cold

Those ancient Roman customs which
helped its legion conquer the world and
made its warriors the most hardy of
all, put a decided dent in the health
record of two actors doing a “Roman”
scene for Bert inell‘l newest picture,
“The Man Who,” a Maxwell rger
preduction for Metro, now showing at
e dsass Theatre.

The two extras in the traditional
Roman garh with sandaled feet were
supposed to "J’:" the uselessness of
shoes among the ancients, The two
costumed extras started in the day feel-
ing fine in their light attire, but some-
thing went wr with the heati
l:hm in the New York studios and bot
Mld ies went on the sick list with heavy
colds,

LYTELL MAKES GOOD
AS BANK TELLER

BERT LYTELL
One-Col. Star Cut or Mat No, 62-H
Bert Lytell, l(etrul K,puhr star, be-

came a banker for a
all the responsibilities and worrm t
go with the job of paying out and re-
ceivin ney from many people, with
%d‘ed “strain of being care

checlwd up at the end of the day's bus-
iness to see that his wununn were all
right. Incidentally the film favorite
proved he was a good business man by
rcg'll'lt 17 cents over when he turned
in his cas

Mr, Lytell's advent into the banking
world occurred duri filming of
“The Man Who,” his latest picture for
Metro, a Maxwell Karger production,
now showing at the . Theatre, In
one scene of this Saturda Evening
Post story by li.lel?llln o’mhme the hero
a as a te a

"Nith every e o AR

wh.h l.helr amount, the bank

scene lnd every bit of reality that goes

ith a
“""I'he Who" was adapted to the
screen by Arthur Zellner, Arthur Mar-
hnelh is the cameraman.

Mr. Lytell's cast includes
Virginia _Valli, Frank
Currier, Fred Wamm., Mary Louise

Beaton, Young, Clarence
Elmer, thlmn Rosc!h l.nd Frank
Strayer.

EPT FLOOR

MASCOT SWi i

FOR UNSHOD ACTOR
The many painful possibilities exist-

nronnd a motion picture studio when
l}nmhnmdonmofhrefool
scenes caused Mr. Bert Lytell, to create
lmwﬂzdlilm nthﬁﬂuwodudim of
s latest picture, a
1{0!' Metro,
naw lbovmx at lhe wresss Thedtre,
After involuntarily picking up some
tacks arld splinters in his tmprotmed

pedal ex the wrathiul

gmwn ki g rofessionall n
y as

“the studio kid" ..m.!.n tack-detector

:ndmun withommhh n!kl‘:: h::lﬂ::'
L S
the official tack-detector ﬁnr mdei a

‘Mr, Lytell's ‘cast includes

L e Viooie® veth, "Frenk

g::riar. ;red Warren,Y um{.‘h uise
t ‘amman oung,

mam, Wiltiam ,Roulle and Frank

Strayer,
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More Snappy Publicity and Some Caich Phrases

CROWDS GAPE AT
BAREFOOT ' PARADERS

Filming of “The Man Who" &
Htmpnmndoofm
The Inquisitive

Those sunny thoroughfares of Jack-
sonville, Fla,, felt very soothing to the
bare feet of Bert Lytell after the cold
of New York when the star and his
company in Tl:c Man Who," a Max-
well Karger production for Metro, now
showing at the ....., Theatre, went
on location in the Souythern city;

With the blizzard weather that hit
New York, making it impossible to
shoot a number of the exterior scenes
for this screen version of the story of
Lloyd Osborne, as published in the Sat-
urday Evening Post, the company left
for Jacksonville,

The advent of the Metro company
aroused widespread interest in  the
Southern city, So dense was the erowd
of curious around the apartment houses
in an exclusive residential section of the
city where some pictures were taken
that in spite of the early morning hour
when the company went to work Direc-
tor Karger had to enlist the aid of the
police to make his shots.

The large contingent of extras which
it was planned to use in the street scenes
did not wait to see the casting director,
but reported en masse where the pre-
liminary scenes were being shot, evi-
dently with the idea that they might by
some chance or other be used in other
parts of the picture.

“The Man " was adapted to the
screen hy Arthur Zellner and was pho-
tuﬂ: Arthur Martinelli.

Lyte 's su rtmg cast includes
Cotton, Virginia Valli, Frank
C'\:rf‘lcr. Fred Warren, Mary Louise
Beaton, Tammany Young Clarence El-
mer, William Roselle and Frank
Strayer.

VETS DUB DIRECTOR
“REGULAR ARMY GUY”

Maxwell Karger, whose Metro pro-
duction, “The Man Who," starring Mr.
Bert Lytell, is now at the .... Theatre,
is a forceful director in hu language
—especially when he desires to impress
something particular upon those acting
before the camera.

In this story by Lloyd Osborne, pub-

lished in" the Saturday Evening Post,
there are a number of scenes dealing
with soldiers, and for this part a num-
ber of veterans of the First Division
were engaged. After listening to the
Metro director as he ordered the vet-
crans about the setting in the Metro
studios, the soldiers decided : “That bird
must have bcm a sergeant. He's a reg-
ular army !:lly

Arthur Iner adapted the story to
the screen and Arthur Martinelli pho-
tographed the picture. M. P. Staul-
cup designed the art interiors, Mr,
Lytell's supporting cast includes Lucy
Cotton, Virginia Valli, Frank Currier.
Fred Warren, Mary Louise Beaton,
Tammany Yo:mg. Clarence Elmer, Wil-
liam Roselle and Frank Strayer.

SPEAKS IN SILENT DRAMA

For Bert l.ytcl! the “silent drama"
has become silent in name only. In his
latest Metro picture, “The Man Who,”
a Maxwell Karger production " now
showing at the ...... Theatre, the gift-
ed star does more public speaking than
many & successful campaigner.

The star was called upon to barefoot
it about the streets. making soap-box
speeches against the shoe trust. Al-
thongh the camera does not record the
voice, it does show the muscular move-
ments of the throat in such detail as to
require real speaking when such is
called for in the stary, As a_conse-
quence, Bert opened the well springs of
his oratory and literally took the hide
off the shoe trust.

. “The M'];n lWlwi" i’himln; thde %“:;d‘,
mmg ost story () sharne.
Arthur Zellner adapted it,
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Matinous Actors Forced to Eat
Huge Quantities of Ice Cream

Consider for a moment the troubles,
the many troubles—of & director faced
with the necessity of translating to the

un ice cream party inoan ultra-
fashionable home and then it will be
understood why the entire company,
including the stage hands and electri-
cians employed in. the making of the
Karger-Lytell picture, “The Man Who,”
now showing at the ........ Theatre,
soon lost their taste for this staple des-
sert.

In this entertaining st of Lioyd
Osborne, which appeared mn the Sat-
urday Evening Post, the hero, a re-
turned soldier from overseas, is given a
reception with a number of his wounded
bud&es by some young society debu-
tantes, who served the wounded vet-
erans jce cream.

To Mr, Bert Lytell, the star, and Lucy
Cotton, who plays one of the leading
feminine roles, as well as to the rest
of the company, that ice cream item
appeared very attractive.

Director Maxwell Karger ordered ten
gallons of ice cream, Everyone was
served and then they started to shoot
the scene. The entire company went
to their ice cream with a relish and
every plate was soon empty; a halt was
called while dishes were refilled. It
was not long before the ten-gallon can
wis emnty,

Then, as will happen in pictures, it
mfnundthalthemuhadtohere-

and another ten-gallon can was
brought to the studio. There was not
the same enthusiasm about putting this
ldﬁ“"i down the last
ter forcing down the spoon-
fuls in rehearsal before the camera
started turning, Mr, Lytell had no
trouble in appearing bashiul when Miss
Cotton as the society debutante fed him
the cream. Then came the final party
scene, with all the wounded again busy
on _the ice cream. Dishes were ordered
refilled, but as the remaining cream had
melted a new quota had to be ordered.
so that it would appear in proper con-
ical ‘shape before camera, and to

the groans ol the actors five gallons
more were hustled in.

“The Man Who" was adapted to the
screen by Arthur Zellner and was pho-
tographed by Arthur Martinelli. o« P
Staulcup designed the art interiors.
Others in the cast besides Mr. Lytell
and Miss Cotton are Virginia Valli,
Frank Currier, Fred Warren, Mary
Louise Beaton, Tammany Young, Clar-
ence Elmer, William Roselle and Frank
Strayer.

- nt]

STORY BY LLOYD
OSBORNE ON SCREEN

g L
Saturday _Evening Post

Lloyd Osborne, the brilliant sulhor
whose Saturday - Evening Post story,
“The Man Who," ada to the sereen _

Metro, is now showing at the ......

heatre, with the versatile Bert Lytell
in the starring role, has been known to
more than a generauou of readers of
books and magazines. He is not only
noted for his original stories, but js
known as the stepson of Robert Louis
Stevenson, with \vhom he collaborated
in three novels, “The Wrong Box,"

¢ Wrecker” and “Ebb Tide,” while
still in his early twenties,

He was born in San Francisco on
April 7, 1868, and was United States
vice-consul-General at  Samoa and
Friendly Islands for several years up
to 1897, The works of his pen include
the following: "The E:e:n Versus-
Bllly " “Wild Justice," “Love the Fid-
d “The Motor Maniacs"” Bahhy
Bullet," “Three Speeds Forward,"

T‘;}n Di%:’["(i Sdum?t."u* "‘l‘?arms

. n!dnm o or
*The Advmture ad

He is also the m—author of two plays
‘Tl:e Little Father of the Wilderness"
and “The Exile.”

His favorite diversions are boxing,
sailing, riding and motoring. He is a
member of the Lambs Club.

“The Man Who," a Maxwell Karger
Production, was adapted to the screen
by Arthur Zellner, and photographed by
Arthur Martinelli,. Mr, Lytell's s
orti né cast includes Vinginia V?:lt
L.cy olton. Frank gl;rler F‘{_ud ar-
ren, Mary Louise ammany
Young, Clarence Elmer, Wallmu Roselle
ahd Frank Stray:t.

ACTOR LOOKED MLESS
Tammy YOI.-I who has the part
the boastfyl sergeant in the Beﬂ ull
picture, “The Man Whe," rom
Lloyd Osbornels story in the Saturday
Evening Post, a Maxwell Karger pro-
duction for Metro, now showing at the
...... Theatre, has played so many
“tough” parte in pictures that he has
t:.kc:"l to wuﬁng a reguilation second
ward can, with u-um‘ne visor.
A friend secin 'l#unng stna down
Broadway from Metro's studios m West
Sixty-first” Street, asked him: "Dumg
a wery  part mm. Tammany ?
“Nope t"  replied Yom
“Same thing, dechrtd the friend, who
had been a member of the A, E. F.
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succeed in fooling

Advertising

Where a woman's usual “l want a man who"
leads a man to battle with the shoe trust.

An entertaining comedy of a man who made

New York walk barefoot.
are about to be achieved, a woman’'s love
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BERT LYTELL /» The Man Who

’ S SpekingOf

Silver
Linings—

As people are so frequently
in the habit of doing—if you
want one for your pockets,
there is no simpler way of
oblaining it than making
arrangements now to show
in your theatre

The Four

Horsemen
Of the Apocalypse

. Just st present this greatest of
Wy No. 62-Z motion pictures is playing to

k capacity houses in the biggest
Outdoor adveni_-ing is like outdoor peopl_..:.i‘l.l hl.llky and full of punch. If you have any doubt that bill- cities of the country: New York,
boards can talk and sell tickets. use these posters to convince yourself they can. Chicago, Pittsburg, Detroit,

I T,
Window Card

1-Sheet No. 62.T
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REX INGRAM
- PRODUCTION

means a clean-up. Ask about
the picture now at the mnearest
Metro exchange, or write direct
to

it | | 1/ METRO

No. 62-W _ .. | . 45th St. and Broadway
| | NEW YORK
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This document is from the Library of Congress
“Motion Picture Copyright Descriptions Collection,
1912-1977”

Collections Summary:

The Motion Picture Copyright Descriptions Collection, Class L and Class M, consists of forms, abstracts,

plot summaries, dialogue and continuity scripts, press kits, publicity and other material, submitted for the

purpose of enabling descriptive cataloging for motion picture photoplays registered with the United States
Copyright Office under Class L and Class M from 1912-1977.

Class L Finding Aid:
https://hdl.loc.gov/loc.mbrsmi/eadmbrsmi.mi1020004

Class M Finding Aid:
https://hdl.loc.gov/loc.mbrsmi/eadmbrsmi.mi021002
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